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Selected Experience

Education

 

Over the course of the last 9 years, I have had the opportunity 
to work with a wide range of clients including some of the 
biggest names in tech, healthcare,  food & beverage, and 
outdoor gear. I own every step of the editing process and am 
passionate about bringing each new story to life.

  

Worked on videos for the Microsoft AI team. Edited 
Microsoft’s “AI for Health” announcement video, which was 
shared by Bill Gates on LinkedIn.

Experience with After Effects and working directly with 
clients.

Edited multiple presentations for Starbucks shareholder 
meetings. (2022, 2023)

Edited show open for GitHub RKO (revenue kickoff) FY24 
while on-site at the event. Handled every step of process from 
ingesting to final outputs. Show open played in front of 
hundreds of attendees. 

Edited show opens for Acumatica Summit, which has 
thousands of attendees each year. (2019, 2021, 2023, 2024) 

Worked on-site at Acumatica Summit as media 
manager/editor in Las Vegas. Ingested and organized all 
media and pulled selects to help team meet tight deadlines. 
(2021, 2022, 2023, 2024)

Edited Grundéns Spring ‘22 gear announcement videos, 
which have a combined 2.17 million views on YouTube. 

Edited Garmin product feature videos and created motion 
graphics for each video.

Freelance  
2015 - present

Video Editor/Designer

Video Editor

Student Coordinator for Design & Print

Bachelor of Design

MotionForge Media   
2019 - 2020

Designed and posted content for social media platforms 
including Facebook and Instagram. 

Designed printed materials including brochures, posters, and 
the 2017 Husky Guide, which was given to every incoming 
freshman.

University of Washington 
First Year Programs  
2016 - 2017

University of Washington  
2014 - 2018

Touch Worldwide

Dialogue Pictures

Cameron Karsten Photography




